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Let Corporate Social Responsibility News South Africa be your 
go-to CSI strategic planner and communicator.

Call:  067 728 7338 or visit www.csrnewssa.co.za



Next to doing the right thing, 
the most important thing is to 
let people know you are doing 
the right thing.” – John D Rockefeller

For years, Corporate Social Responsibility News South Africa (CSRNEWSSA) has been 

receiving requests to either connect projects with the right partners, or to communicate 

companies’ corporate social investment (CSI) plans.  

We’re now making it official; let CRSNEWSSA be your go-to CSI strategic planner and 

communicator. Why? Because we know CSI like the back of our hand.  

WhileWhile PR agencies can do a great job at advertising what you do, they are not steeped in 

the language and ethos of development work. CRSNEWSSA has over fifteen years of 

working hands-on in community development. We know the issues that affect community 

development, and are ideally placed to advise, strategise and communicate the content of 

your unique CSI offering.

ABOUT



Advertising is saying you’re 
good. PR is getting someone 
else to say you’re good” 
– Jean-Louis Gassee
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Corporate Social Responsibility News South Africa has a reputation for writing CSI content that 

provokes, challenges, inspires and opens up new avenues for innovation and collaboration.

Boardrooms are using our content to question their own relevance.  In hiring the CSRNEWSSA 

editorial team as your public relations experts, you get:

• a team that knows your world – boardrooms, budgets, deadlines and tough decisions  

• a team that knows development work – we can position your programme to speak to the   

 CSI industry as well as to the public

•• an experienced, personal industry editor assigned to your project, who will accompany you  

 on your CSI journey and communicate your vision with flair and expertise 

• the benefit of a CSI communication partner who will advise on strategy, partnering,     

 innovation and presence for maximum impact of your message.

WHAT’S IN IT
FOR ME?

editor
Highlight



Publicity is absolutely critical. 
A good PR story is infinitely 
more effective than a front 
page ad.” – Richard Branson

We work on both industry relations and public relations. For industry relations, we look at your 

offering in relation to industry realities – who else is doing what you do, and possible opportunities 

for partnering, collaboration or innovation for maximum impact. Once we have ideally positioned 

your programme in relation to the entire CSI landscape, we communicate it broadly – writing from a 

position of knowledge and experience, with style, precision and world-class graphics and design.

TheThe CSRNEWSSA team of editors and designers is ideally placed to take your content to the next 

level.  With our combined years of experience in development work, corporate social investment, 

journalism and design, we will help you find and express your unique voice and focus areas to the 

market. Our offerings in a nutshell:

• Strategy development, 

• Programme and project support

• CSI or NGO brand governance 

• Content writing, editing and design

• Social media management

• Industry and public relations 

SO HOW DOES 
IT WORK?



If I only had two dollars left 
I would spend one dollar on PR.” 
– Bill Gates
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Speak to one of our Industry and Public Relations Coordinators for a 

consultation.  You’ll be under no obligation. Find out how we can make 

your life easier – whether by advising/strategising, writing or editing, or 

all three, once off or regularly. 

Let our industry insight and professionalism work for you.

Mthandazo Khumalo or Mbali Mdhluli

Email: pr@csrnewssa.co.za

IndustrIndustry Relations - Business Executive

AWESOME, I AM IN?

SO, WHAT 
SHOULD I DO?


