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Management Control 
and Employment Equity

Socio-Economic
Development

The objective of OMI’s Responsible Business and Transformation strategy 
is to substantially increase OMI’s impact beyond the scorecard to generate 
economic benefit to the country and to uplift society.

The strategy aims to remedy the imbalances of the past by transferring 
the ownership, management and control of South Africa's financial and 
economic resources to more of its citizens. This is achieved through skills 
development, diversity and inclusion, access to financial services, 
enterprise supplier development, socio-economic development, and 
consumer and financial education.

OMI is committed to creating a diverse and transformed environment that 
provides equal opportunities to all its employees, while giving special 
consideration to black and female empowerment. This means that OMI 
aims to promote executive and non-executive control of the business by 
considering equal opportunity measures in the appointment of black 
females at executive and senior management levels. 

OMI aims to address the socio-economic needs of the country by 
equipping our children with skills critical to sustainable development 
and economic growth.

OMI contributes to transformation through its supply chain 
management and pro-active pursuit of “green” procurement. The 
integration of B-BBEE-compliant businesses is key to driving 
transformation. 

The short-term plan is to ensure that we focus on maintaining a high 
level of preferential procurement in our entire supply chain, 
including broker commission spend. 

The long-term plan is to ensure that we foster meaningful 
transformation in our supplier base through our responsible business 
objectives that are aligned to our overall company strategy.

OMI aims to stimulate inclusivity through insurance products and to 
ensure that marginalised groups have access to appropriate financial 
products and services.

OMI endeavours to create jobs through the support of small businesses. 
This support will be directed towards the inclusion of black-owned small 
businesses in the mainstream economy by providing adequate training, 
investment and support. 

Our entrepreneurship ecosystem involves the deliberate and functional 
integration of various parts of the business that have touch points to 
entrepreneurs and job creation.

OMI aims to deliver cutting-edge corporate social investment, to 
contribute to inclusive, transformative, impactful and sustainable 
socio-economic development in our communities. We aim to do this 
through a deliberate partnership approach, and by promoting social 
legitimacy and shared value.

OMI’s learning and development programmes strive to add significant 
value to the company and to create strategic partnerships for upskilling 
employees for future-fit roles and business capabilities. We want to 
create a culture of learning, by:

• implementing the 70/20/10 approach in all our deliverables, as well as 
enabling leaders to embed applied learning, so that we nurture talent 
and ensure organisational growth, 

• understanding business strategy and delivering innovative, 
technology-enabled learning that equips employees with key 
capabilities to meet business objectives and achieve personal 
development goals.

4 5



OMI’s Responsible 
Business and 

Transformation 
Strategy  

Education

OBJECTIVE

Responsible 
Procurement

Access to 
Financial Services

Enterprise and Supplier 
Development

Skills
Development

Management Control 
and Employment Equity

Socio-Economic
Development

The objective of OMI’s Responsible Business and Transformation strategy 
is to substantially increase OMI’s impact beyond the scorecard to generate 
economic benefit to the country and to uplift society.

The strategy aims to remedy the imbalances of the past by transferring 
the ownership, management and control of South Africa's financial and 
economic resources to more of its citizens. This is achieved through skills 
development, diversity and inclusion, access to financial services, 
enterprise supplier development, socio-economic development, and 
consumer and financial education.

OMI is committed to creating a diverse and transformed environment that 
provides equal opportunities to all its employees, while giving special 
consideration to black and female empowerment. This means that OMI 
aims to promote executive and non-executive control of the business by 
considering equal opportunity measures in the appointment of black 
females at executive and senior management levels. 

OMI aims to address the socio-economic needs of the country by 
equipping our children with skills critical to sustainable development 
and economic growth.

OMI contributes to transformation through its supply chain 
management and pro-active pursuit of “green” procurement. The 
integration of B-BBEE-compliant businesses is key to driving 
transformation. 

The short-term plan is to ensure that we focus on maintaining a high 
level of preferential procurement in our entire supply chain, 
including broker commission spend. 

The long-term plan is to ensure that we foster meaningful 
transformation in our supplier base through our responsible business 
objectives that are aligned to our overall company strategy.

OMI aims to stimulate inclusivity through insurance products and to 
ensure that marginalised groups have access to appropriate financial 
products and services.

OMI endeavours to create jobs through the support of small businesses. 
This support will be directed towards the inclusion of black-owned small 
businesses in the mainstream economy by providing adequate training, 
investment and support. 

Our entrepreneurship ecosystem involves the deliberate and functional 
integration of various parts of the business that have touch points to 
entrepreneurs and job creation.

OMI aims to deliver cutting-edge corporate social investment, to 
contribute to inclusive, transformative, impactful and sustainable 
socio-economic development in our communities. We aim to do this 
through a deliberate partnership approach, and by promoting social 
legitimacy and shared value.

OMI’s learning and development programmes strive to add significant 
value to the company and to create strategic partnerships for upskilling 
employees for future-fit roles and business capabilities. We want to 
create a culture of learning, by:

• implementing the 70/20/10 approach in all our deliverables, as well as 
enabling leaders to embed applied learning, so that we nurture talent 
and ensure organisational growth, 

• understanding business strategy and delivering innovative, 
technology-enabled learning that equips employees with key 
capabilities to meet business objectives and achieve personal 
development goals.

4 5



Enterprise and Supplier 
Development (ESD)

Broker 
Development 

Programme

Employee Volunteerism Climate Change

Financial Wellbeing

Emergency Response

Diversity and 
Inclusion

Covid-19

Socio-Economic 
Development

Skill Capacity Development

OUR
PROGRAMMES

6 7



Enterprise and Supplier 
Development (ESD)

Broker 
Development 

Programme

Employee Volunteerism Climate Change

Financial Wellbeing

Emergency Response

Diversity and 
Inclusion

Covid-19

Socio-Economic 
Development

Skill Capacity Development

OUR
PROGRAMMES

6 7



4

Garth Napier
Managing Director 

FOREWORD
From the Managing Director’s desk 

ld Mutual Insure is committed to operating as 
a responsible business to fulfill our role in 
society and help address the many 

socio-economic challenges our nation faces. Our vision 
is to make a positive difference in the lives of our 
employees, customers and communities. Our 
commitment to this vision was tested in the past two 
years as we faced unprecedented challenges as a 
nation. 

Since the outbreak of the pandemic in South Africa, 
OMI has lost twelve employees to the Covid-19 virus – a 
traumatic and heartbreaking time for our organisation. 
The third quarter of 2021 also began with political 
unrest and looting that also affected our employees, 
customers and communities, and further crippled our 
economy, which has barely recovered from the 
devastation of the Covid-19 lockdowns. 

Many small and medium sized enterprises (SMEs) have 
suffered immense losses over the last two years, which 
have either pushed them to the brink of survival or 
forced them to close their doors. President Ramaphosa 
has called on the private sector to partner with 
government to drive economic recovery, and OMI 
heeded this call. SMEs are not only a significant 

part of OMI’s client base, but also play a vital role 
in our value chain and in growing our economy.

Therefore this year, OMI launched a 
competition, awarding R100 000 each to ten 
SMEs that desperately needed a financial 
injection to stay afloat. We have also pledged 
R10 million towards coordinating efforts to 
rebuild SMEs that were affected by the looting 
in July 2021. We remain committed to 
supporting SMEs through these difficult times 
to enable them to flourish and grow in the 
future. Our own survival and the survival of our 
country depends on a thriving economy, and 
the SME sector is central to this goal. 

In 2020, OMI contributed over R800 000 towards 
financial education, which included television 
campaigns and face-to-face training. This initiative 
mainly benefitted consumers in rural areas who 
are the most vulnerable during times of crisis and 
often not financially prepared for emergencies. 
The responsibility to provide financial education to 
consumers has been further highlighted by the 
pandemic and the looting. The majority of South 
Africans are ill equipped to survive during crises 
and lack preparation to safeguard their businesses 
and livelihoods. That is why we have increased our 
efforts in this key area. 

OMI has not escaped unscathed by the many 
challenges we faced over the past two years and 
we have  had to restructure our company to 
protect our business. Despite these challenges, we 
have not shied away from our responsibility 
towards the communities in which we operate. 
We have learned to do more with less, and in our 
corporate social investment (CSI) initiatives, 
strategic partnerships have become key. 

We have partnered with well-known roleplayers 
such as Reach for a Dream to uplift children with 
life-threatening illnesses, and Ubuntu Pathways to 
provide the youth with job skills training. Partner-

ships also enabled us to respond swiftly to the 
pressing needs of vulnerable communities, to 
supply groceries to homes during the worst of times, 
to assist those who were desolated by the looting 
and unrest, and bring dignity to school children. 

We did this through innovative products such as 
reusable sanitary towels in partnership with the 
WildHearts Foundation, and portable school desks 
in partnership with the Nelson Mandela Children’s 
Fund. Skill development has always been at the 
forefront of our CSI strategy, and programmes that 
invest in the development of entrepreneurs, 
business owners, school-leavers and the youth have 
been prioritised. 

Another challenge that OMI is addresing head on is 
climate change. Climate change constitutes one of 
the most significant risks impacting the viability and 
sustainabilty of the short-term insurance industry.  
We have established a cross-functional Climate 
Change Working Group to assess the risks and find 
solutions to counteract our country’s huge depend-
ency on coal, along with other issues that negatively 
affect our natural environment. 

Going forward, we intend strengthening our current 
partnerships, forming new ones, and reinforcing our 
positive impact across the nation. As we navigate a 
“post-Covid-19” world, it is clear that we constantly 
need to reflect and reassess our efforts for 
sustainability and impact. We also need to ensure 
that we get closer to achieving our vision of making 
a positive difference in the lives of our employees, 
customers and communities. I am extremely proud 
of what our organisation has achieved during 2021, 
and look forward to achieving even more in 2022.
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Our vision as Old Mutual Insure is to go beyond the scorecard 
to earn the privileged position of being South Africa’s most 
trusted organisation. This means that we must build a visible 
position as a transformed and responsible business leader, 
not only in our organisation but in our industry. 

Our four key pillars are:
• Our responsibility to our employees and customers;  
• Entrepreneurship and stakeholder investing; 
• Our responsibility towards our communities; and 
• Our responsibility towards the environment. 

Employees and Customers

Our organisation is driven by the desire to create a diverse 
and inclusive workforce that does not discriminate against 
any person based on race, gender, sexual orientation or 
nationality. Our focus is on employee wellbeing and upskilling 
for future-fit roles.  We have provided our employees with 
support to navigate the new digital world in which we work, 
and have supported and cared for employees who went 
through the trauma of the loss of a colleague or loved one to 
the Covid-19 virus. 

Our customers were working from home and did not use 
their vehicles that often so we reduced our  premiums to help 
them through the strictest of lockdowns. We also 
implemented a user-based insurance service through 
WhatsApp, which has helped our customers save over R2 
billion in premiums. 

OVERVIEW      

2021 GAVE US THE 
OPPORTUNITY TO SHOWCASE 
OUR ABILITY AS A RESPONSIBLE 
BUSINESS THAT VALUES OUR 
EMPLOYEES, CUSTOMERS, AND 
THE COMMUNITIES WE SERVE. 

In addition, we established a R50 million Covid-19 SME 
relief fund, to provide interest-free loans to our SME 
customers who needed relief during this period. The rest 
of the fund was used to support our service providers. 

Existing short-term insurance customers who were 
impacted by the looting and unrest in KZN and Gauteng, 
and who did not have Sasria cover, were supported 
through these interest-free loans. Customers with Sasria 
cover were assisted speedily through the claims process 
to ensure they got back into business as quickly as 
possible.

Our Communities

When it comes to OMI’s socio-economic strategy, we aim 
to deliver cutting-edge corporate social investments that 
contribute to inclusive, transformative, impactful and 
sustainable socio-economic development in 
communities where we operate, through a deliberate 
partnership approach, which promotes social legitimacy 
and shared value. 

In our socio-economic development programmes, we 
focus on partnerships for education and upskilling, as 
well as on humanitarian and emergency relief. We want 
to deliver solutions that mutually and purposefully drive 
social impact in our communities. To this end, we have 
found ways to strengthen and embed networks through 
social justice and social cohesion actions with our 
partners. 

In our humanitarian and emergency relief initiatives, 
we sought to provide communities with timely and 
appropriate relief in times of need. As short-term 
insurance providers, we are often confronted with 
catastrophic events and emergencies such as veld 
fires, flooding or damage caused by storms. This 
means we are provisioned for disaster relief when it is 
needed.

From a CSI perspective, we contributed around R2.3 
million to the Covid-19 food relief drive, by making 
food vouchers available to beneficiaries across the 
various regions of South Africa.

During the looting and unrest that unfolded in July 
2021, we quickly partnered with First Assist and 
Stock-a-Shop to support some of the areas in KZN and 
Gauteng that had no access to food and water.  
Tow-truck drivers were mobilised to deliver food 
parcels to people who could not get to shops because 
of unrest in their areas, or because their shops had 
been vandalised. Our regional officers in KZN really 
stepped up to make sure our KZN staff had sufficient 
resources such as food and water.

Environment

Climate change is a huge focus in OMI, not just from a 
socio-economic perspective, but also from an 
understanding of associated future underwriting and 
investment risks. An assessment of our environmental 
impact as an organisation has led to changes to make 
sure that our consumption of water and energy, and 
the waste we produce, are managed responsibly.  We 
will continue partnering with NGOs, municipalities 
and industry bodies to raise awareness about this 
pressing issue and implement climate change 
projects in communities.

We are also looking at ways to support and enable our 
youth to become better leaders, who will be able to face 
the challenges of the future head on, and who will be able 
to deal with climate change challenges, which are likely to 
escalate in the future.

Entrepreneurship and Enterprise Supplier 
Development (ESD)

OMI endeavours to create jobs through the support of 
small businesses. Our support is directed towards the 
inclusion of black-owned small businesses in the 
mainstream economy by providing adequate training, 
investment, and support. Our entrepreneurship ecosystem 
involves the deliberate and functional integration of 
various parts of our business that have touch points to 
entrepreneurs and job creation. A large focus is on 
empowering black female entrepreneurs, ensuring they 
have a place in society and in the corporate world.

Responsible business practises are the ethos of our 
organisation. In the coming year, we intend to continue 
strengthening our position as a responsible business 
leader in the industry. 

Antonia Oakes, Executive 
of Customer Experience & 
Responsible - Business, 
Old Mutual Insure.
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In 2019, OMI had the opportunity to 
address the needs of millions of 
young girls and women who are 
challenged by the costs of sanitary 
products, especially in rural areas. 

Currently, the sanitary pad market 
is dominated by non-recyclable, 
single-use products, which can be 
extremely damaging to the 
environment as they take a long 
time to degrade.

Malaika Textile, operating in 
Mbombela, Mpumalanga, produces 
reusable, anti-bacterial sanitary 
products with an antimicrobial 
layer for hygiene purposes. The 
washable, reusable sanitary pads 
can be used for up to five years, 
forming part of a global move to 
develop products that are 
recyclable and, therefore, better for 
our environment. 

Malaika Textile was established by a 
partnership of several organisa-
tions. OMI, Document Warehouse, 
Signature Support, Johnson & 
Johnson and WildHearts Group UK 
all worked together to fund the 
set-up of the factory. The 
WildHearts Foundation Africa 
manages the entire project, with 
OMI providing a substantial grant 
to purchase the product for 

A KEY BARRIER TO GIRLS' EDUCATION IN THE DEVELOPING 
WORLD IS LACK OF ACCESS TO BASIC MENSTRUAL HEALTH 
PRODUCTS. GIRLS OFTEN DROP OUT OF SCHOOL DURING 
THEIR PERIODS, MISSING UP TO FOUR DAYS OF SCHOOL 
EVERY FOUR WEEKS. THE IMPLICATIONS FOR THEIR FUTURE 
CAN BE SEVERE.”

distribution to rural girls. 
The enterprise operates as a small 
textile factory that currently 
produces 6000 washable, re-usable 
sanitary pads per month, but is set 
up to produce up to 8000 per 
month. “The beneficiaries are girls 
from disadvantaged backgrounds, 
orphanages and institutions for 
people who are physically 
challenged,” says Tebeni Albertina 
Maseko, Director of Malaika Textile. 

“A key barrier to girls” education in 
the developing world is lack of 
access to basic menstrual health 
products. Girls often drop out of 
school during their periods, missing 
up to four days of school every four 
weeks. The implications for their 
future can be severe.”

THIS PROJECT HAS 
RESULTED IN THE 
EMPLOYMENT OF 
SEVEN RURAL AND 
PREVIOUSLY 
UNEMPLOYED 
WOMEN AND THE 
INCUBATION OF A 
FEMALE 
ENTREPRENEUR, 
THUS CREATING 
EIGHT JOBS IN 
TOTAL.” 

ENTERPRISE AND 
SUPPLIER
DEVELOPMENT 

MALAIKA TEXTILE: PRODUCING WASHABLE 
REUSABLE SANITARY PRODUCTS TO 
EMPOWER YOUNG GIRLS AND WOMEN

BY
WOMEN
FOR
WOMEN

The washable, reusable sanitary 
pads help ensure that girls stay in 
school during their menstrual 
cycles, which ultimately promotes 
better understanding of subjects at 
school, raising their chances of 
pursuing further studies and 
fulfilling career dreams. 
Maseko visits schools in 
Mpumalanga to distribute the pads, 
and to also teach the girls about 
health and hygiene during their 
menstrual periods. She also couriers 
the product to schools in other 
provinces.

To date, the factory has 
manufactured 125 000 pads, which 
have been distributed to 80 schools 
around the country. 

“At least five provinces have been 
reached,” says Maseko. “Sanitary 
products have been distributed to 
schoolgirls between the ages of 
nine and 18 from disadvantaged 
backgrounds though our roll-out 
programme called “Keep a Girl 
Child at School”. Through this 
programme, we hope to reach as 
many girls as possible, especially in 
rural areas.”

This project has resulted in the 
employment of seven rural and 
previously unemployed women and 
the incubation of a female entre-
preneur, thus creating eight jobs in 
total. The company is fully operated 

by women and gives dignity to 
women during their menstrual cycle. 
Therefore, their motto is “By women, 
for women”.

OMI is supporting Malaika Textile by 
supplying equipment, infrastructure 
and working capital for the initial 
three months. We also provided SME 
coaching, product training and 
specialised training on 
manufacturing processes and 
operations. Lastly, OMI has helped 
Malaika Textile to meet business 
governance compliance. 

“There is a high demand for our 
product, but it has not yet reached 
some popular retail shops,” says 
Maseko. “We are engaging with 
government institutions to buy and 
distribute our products to 
disadvantaged girl children free of 
charge. Our wish is that every girl in 
South Africa and in the whole of 
Africa who cannot afford to buy 
sanitary pads on a monthly basis will 
benefit from our product.”
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FUNDING 
PLEDGED FOR 
2019/2020: 
R2,7 MILLION

FUNDING OF THE GRADUATE AND 
LEARNERSHIP PROGRAMMES HAS BEEN 
CONSISTENT.”

SKILLS AND
CAPACITY
DEVELOPMENT

Uplifting the youth has always 
been one of the key CSI strategies 
of OMI. South Africa has an 
exceptionally high unemployment 
rate among the youth, with young 
people  often lacking the 
necessary skills to enter the job 
market. 

To prepare them for the world of 
work, OMI offers the Graduate and 
Learnership Programmes.

The 2020 intake had 48 
beneficiaries, nine of whom were 
absorbed as permanent 
employees of OMI.

In 2021, we had an intake of 31 
learners who have been split 
between OMI and CGIC (Credit 
Guarantee Insurance Corporation). 
Unfortunately, two learners 
resigned from the programme for 
personal reasons.

OMI Graduate Programme

The Graduate Programme bridges 
the gap between the tertiary study 
environment and the world of 
work. Many graduates enter the 
workplace with knowledge of a 
specific discipline but without any 
experience or knowledge of how 
to apply the theory in the working 

environment. The Graduate 
Programme teaches graduates the 
basic skills required in the 
corporate world, such as business 
writing and telephone skills. 

The graduates are also taught 
about the OMI business. During 
this phase of the programme, all 
graduates are exposed to basic 
short-term insurance programmes 
and, of course, OMI products. 

Once all onboarding and formal 
classroom training has been 
completed, the graduates move 
into business. Each graduate is 
assigned a buddy to train them on 
the system they will be working on, 
and to make sure that they are able 
apply the new skills during the 
onboarding phase. 

Depending on the complexity of 
the work, the graduate will be able 
to start working independently 
within a month or two. Once a 
certain set of skills has been 
imparted and reinforced by a 
buddy, the graduates are rotated 
and moved to a new buddy who 
follows the same process, teaching 
a new set of skills. 

The objective of the Graduate 
Programme is to ensure that at the 

end of the programme, should any 
of the graduates not be placed in 
the company, they still possess the 
necessary skills to find alternative 
employment elsewhere. So far, 
graduates have been placed all 
over the country, with the bulk 
finding employment in the 
Western Cape and Gauteng. All 
graduates are provided with a 
monthly stipend while undergoing 
the training programme. 

OMI Learnership Programme

The Learnership Programme is a 
structured learning programme that 
combines learning at a training 
institution with practical, work-based 
learning in an integrated programme. 

The institutional learning component, 
delivered by training providers, covers 
the more theoretical aspects of 
learning, while work-based learning 
involves practical learning experience 
in workplaces. 

It is a registered programme at SAQA 
and INSETA, and registered at NQF 
Level 4, which includes the outcomes 
and assessment criteria. The 
learnership that the learners were 
registered for 2021 was FETC Short 
term Insurance, NQF Level 4. 

Learners receive a nationally 
recognised qualification upon 
successful completion of the 
learnership, which serves as an 
entrance into the industry for 
unemployed learners. 

The requirements are Matric with a 
pass in English, (secondary language), 
and Maths or Maths Literacy. 

The objective of this learnership is to 
facilitate linkages between learning 
and working, giving an experience of 
continual learning so that 
participants are able to obtain a 
qualification aligned to the National 
Qualification Framework. 

The learnership also aims to give all 
learners great opportunities for 
gainful employment, either with a 
permanent or temporary employer or 
through self-employment. Each 
learner receives a stipend that helps 
them to cover transport and other 
costs incurred while training and 
practising in workplaces. 

Mutual and Federal 
Development Trust 

The Mutual and Federal Development 
Trust funds the Graduate and 
Learnership Programmes. Funding 
pledged for both programmes for the 
2019/2020 period was R2.7 million.

In recognition of the depressed 
economy, contracts for learners were 
extended for the 2019 intake of 
graduates until 31 December 2021 and 
until 31 January 2021 for learners. 

“Many graduates enter 
the workplace with 
knowledge of a specific 
discipline but without 
any experience or 
know-how of how to 
apply the theory in the 
working environment.”

THE LEARNERSHIP PROGRAMME IS A STRUCTURED 

LEARNING PROGRAMME THAT COMBINES LEARNING AT A 

TRAINING INSTITUTION WITH PRACTICAL, WORK-BASED 

LEARNING IN AN INTEGRATED PROGRAMME.
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OMI’s socio-economic strategy 
isfocused on delivering 
cutting-edge corporate social 
investments, which contributes to 
inclusive, transformative, impactful, 
and sustainable socio-economic 
development in the communities 
where we operate. We achieve this 
through a deliberate partnership 
approach, promoting social 
legitimacy and shared value. 

Youth Month 

OMI sponsored a Youth Day event 
hosted by the Insurance Institute 
Gauteng (IIG) for 30 students from 
various schools. Run in partnership 
with Insurance Young Guns (IYG), 
the hybrid event involved educating 
the youth on insurance, raising 
awareness of social media and 
cyber risks, and inspirational stories 
from young adults who have 
overcome adversity to land great 
careers in insurance. 

OMI also donated about 500 
re-usable sanitary pads bought 
from the Malaika Textile ESD 
initiative, to ensure that girl children 
could attend every day of school. 

Mandela Month 

2020
For Mandela Month, OMI 
collaborated with the Old Mutual 
Foundation to support 67, 000 
matriculants and the matric class of 
2020, partnering with EnviroSure 

K L O P R I P  M A G A Z I N E

and Spilltech to decontaminate 18 
loveLife centres that were used for 
matriculants’ exam preparations. 

Furthermore, we asked staff to 
contribute to our CSI fund by 
donating a day’s leave, which OMI 
then matched. In total, 97% of our staff 
made a contribution for Mandela Day. 
These funds were donated to charities 
nominated by staff. 

We also donated R2 million towards 
the Solidarity Fund in conjunction 
with Old Mutal Limited.

2021
In partnership with The Knowledge 
Trust, OMI is sponsoring learners to 
study fintech and digital disruption, 
which will enable these learners to 
acquire future-fit skills. The 
Knowledge Trust is on a drive to enrol 
67, 000 young South Africans as part 
of their ‘Shift Tomorrow’ campaign to 
grow their work-oriented mindset and 
increase their employability. 

Food parcels
OMI partnered with the NGO 
Call2Care to donate Covid-19 food 
parcels to 35 families of children who 
attend St Joseph’s School for 
chronically ill children and children 
with special educational needs 
(Montana, Western Cape). The food 
parcels included Covid-19 educational 
material, masks, soap, as well as 
immune-boosting foods such as 
potatoes, cabbage, butternut, onions, 
carrots, beans, rice, noodles, oil, 
tinned fish, flour and eggs. 

“The recipients were filled with joy 
and gratitude on a cold and rainy day 
with responses such as: ‘It gives us 
great comfort’, ‘I am at a loss for 
words’, ‘Thank you for making life 
much easier and richer’, ‘Your 
organisation is so incredible’.”
Mr Petersen, Deputy Principal at St 
Joseph’s Home

Blankets for #WarmUpAlex
OMI also partnered with Rays of 
Hope (Alexandra, Gauteng) who ran a 
#WarmUpAlex campaign to provide 
blankets and flu medication to 
vulnerable families in Alexandra 
during winter. 

Sanitary products
Re-usable sanitary pads were 
donated to schools in Mpumalanga, 
Western Cape and Eastern Cape to 
enable 300 girl children to stay in 
school during their menstrual cycles.

AS WE LET OUR OWN 
LIGHT SHINE, WE 
UNCONSCIOUSLY GIVE 
OTHER PEOPLE 
PERMISSION TO DO 
THE SAME.”

SOCIO-
ECONOMIC
PROGRAMME
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VALIDATING BUSINESS 
SKILLS AND INVESTMENTSMojalefa Motlhamme, Director of 

BluOrange Financial Services, was 
invited to participate in the Old 
Mutual Insure Broker Development 
Programme in 2020. 

”Three years ago, I decided to start 
my own company, after I became 
tired of doing a job that I didn’t 
enjoy. We offer tailormade 
insurance solutions that covers 
personal and business needs. 
Starting a new business was a huge 
challenge for me, and I was grateful 
for the support provided by LEAP 
and Old Mutual Insure through the 
Broker Development Programme,” 
says Mojalefa, who holds a Bachelor 
of Business Administration.

LEAP is an organisation that 
specialises in helping businesses to 
achieve improved profitability. They 
offer techniques that are tailored to 
the needs of the organisation they 
are assisting, with the ultimate goal 
of increasing profits.

Initially, LEAP invited Mojalefa to 
complete several questionnaires 
and attend meetings so that they 
could get a better understanding of 
his business’s weaknesses and 
strengths. Thereafter, a customised 
programme was designed to 
address his specific needs. 
Training sessions and workshops 
were conducted online. 

WE CREATED AN EXTRA JOB IN LESS THAN SIX 
MONTHS OF BEING ON THE LEAP BROKER 
DEVELOPMENT PROGRAMME.”

‘I really enjoyed the online training, 
and it brought a lot of value to my 
business. I learned a lot and found 
the information useful. We received 
advice on how to increase profits us 
and cashflow, as well as more 
technical aspects like the 
implementation of monthly 
financial reports. 

‘OMI also assisted me with 
resources to build my business. I 
received furniture for my offices, 
laptops and branding and 
marketing material to build my 
brand. When we needed to work 
from home during lockdown, the 
laptops came in handy and helped 
us to stay connected and enabled 
us to continue to do our work.’
‘At the moment, I have three 

THE PROGRAMME 
VALIDATED MY 
BUSINESS SKILLS 
AND INVESTED IN MY 
INFRASTRUCTURE.”

BROKER

DEVELOPMENT

PROGRAMME

THE PROGRAMME EQUIPPED ME WITH THE 
NECESSARY INFRASTRUCTURE TO BUILD 
MY BUSINESS.”

employees. We are not yet making 
a profit, but I am focused on 
building my brand and committed 
to making it a success.’ 

When Shabier Rubidge, the 
founder of TLC Financial Services, 
entered the Broker Development 
Programme, one of his goals was to 
establish a call centre. 

‘I did not have the finances to set 
up a call centre, and because I 
didn’t have the equipment, I was 
unable to hire employees.’

During the programme, OMI 
provided the funding and 
equipment for a call centre in 
Soweto. ‘They supplied computers, 
a server, telephones and the 
furniture, and I was finally ready to 
start building my business, employ 
staff and increase our profits.’ 

The programme also validated and 
confirmed Rubidge’s business skills, 
and boosted his confidence in 
these areas. ‘During the 
programme I learned that I had 
good managerial skills and 

excellent sales skills. That was the 
original reason why I started my own 
brokerage and it was great when this 
programme confirmed it. I know I 
have what it takes to make this 
business a success.”

Rubidge has increased the business’s 
profits since participating in the 
programme, and wants to achieve so 
much more. “We are situated in the 
heart of Soweto, and can play a big 
role in uplifting the community by 
providing jobs to the unemployed. 
My goal is to expand the business 
even further, and to provide morer 
job opportunities to those around us.’

Rubidge would like to build on our 
partnership to hopefully one day sell 
our products in his brokerage in the 
future. Old mutual Insure has 
invested so much in my business, 
and I would like to give back by 
selling their products, so that they 
can reap more of the benefits of their 
investment.’ 
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The OMI Employee Volunteerism Programme focuses on mobilising and 
energising our employees to become CSI champions in support of the 
company's outreach programmes. The activities not only contribute 
positively to communities and the brand, but also help strengthen 
relationships between employees.

Cook for a Dream
We encouraged our employees to get involved by participating in the 
Cook for a Dream event hosted by the NGO, Reach for a Dream. This 
amazing cooking tutorial had J’ Something and David Higgs guiding 
participants through a recipe, an event that broke the Guinness World 
Record for the highest number of people cooking simultaneously online, 
while raising funds for the NGO.

Slipper Day
The OMI CSI team donated R20 000 to the Reach for a Dream Slipper 
Day campaign. We also encouraged our employees to join this initiative, 
by purchasing a sticker, that allowed them to wear their slippers to work 
on 7 May 2021. 

EMPLOYEE

VOLUNTEERISM
THIS PANDEMIC HAS MAGNIFIED 
EVERY EXISTING INEQUALITY IN OUR 
SOCIETY – LIKE SYSTEMIC RACISM, 
GENDER INEQUALITY, AND POVERTY.” 

MELINDA GATES

Covid-19 food relief saw OMI partner with 
THESL and Bidfood to assist with the 
distribution of food vouchers to homes and 
centres across South Africa. The focus was 
on assisting organisations and shelters who 
cater for elderly people, abandoned 
children, at-risk-youth, and people with 
disabilities. Initially the CSI budget was R1.5 
million to assist 50 homes and centres, but 
due to huge number of requests, we ended 
up assisting 56 homes, with a total budget 
of R 2 340 000. 

This comprised R30 000 per organisation, in 
the form of groceries delivered either by 
Bidfood or through an SMS voucher 
distributed by THESL. To date, groceries 
worth R2,135 000 have been donated to 
these homes. About R205 000 is 
outstanding from ten homes that have not 
used their vouchers. These vouchers will be 
redirected to homes that are urgently in 
need of assistance.

COVID-19

22 23



The OMI Employee Volunteerism Programme focuses on mobilising and 
energising our employees to become CSI champions in support of the 
company's outreach programmes. The activities not only contribute 
positively to communities and the brand, but also help strengthen 
relationships between employees.

Cook for a Dream
We encouraged our employees to get involved by participating in the 
Cook for a Dream event hosted by the NGO, Reach for a Dream. This 
amazing cooking tutorial had J’ Something and David Higgs guiding 
participants through a recipe, an event that broke the Guinness World 
Record for the highest number of people cooking simultaneously online, 
while raising funds for the NGO.

Slipper Day
The OMI CSI team donated R20 000 to the Reach for a Dream Slipper 
Day campaign. We also encouraged our employees to join this initiative, 
by purchasing a sticker, that allowed them to wear their slippers to work 
on 7 May 2021. 

EMPLOYEE

VOLUNTEERISM
THIS PANDEMIC HAS MAGNIFIED 
EVERY EXISTING INEQUALITY IN OUR 
SOCIETY – LIKE SYSTEMIC RACISM, 
GENDER INEQUALITY, AND POVERTY.” 

MELINDA GATES

Covid-19 food relief saw OMI partner with 
THESL and Bidfood to assist with the 
distribution of food vouchers to homes and 
centres across South Africa. The focus was 
on assisting organisations and shelters who 
cater for elderly people, abandoned 
children, at-risk-youth, and people with 
disabilities. Initially the CSI budget was R1.5 
million to assist 50 homes and centres, but 
due to huge number of requests, we ended 
up assisting 56 homes, with a total budget 
of R 2 340 000. 

This comprised R30 000 per organisation, in 
the form of groceries delivered either by 
Bidfood or through an SMS voucher 
distributed by THESL. To date, groceries 
worth R2,135 000 have been donated to 
these homes. About R205 000 is 
outstanding from ten homes that have not 
used their vouchers. These vouchers will be 
redirected to homes that are urgently in 
need of assistance.

COVID-19

22 23



Climate change is one of the most 
important risks impacting the viability and 
sustainability of the short-term insurance 
industry. With this in mind, OMI has 
established a cross-functional Climate 
Change Working Group (CCWG) to 
determine our strategy for managing 
climate change risk. 

Going “Green”

At the end of June 2019, OMI’s head office 
relocated from central Johannesburg to 
Wanooka Place, Parktown. We used this 
opportunity to activate the “green” 
building initiatives:

Water
 
• The gardens at Wanooka Place are 

watered by using water from a borehole 
on the premises. 

• We installed a  greywater system to flush 
toilets and work is in progress to activate 
this system. 

Energy 

• We installed light sensors throughout the 
building so that LED light panels switch 
on only when motion is detected. 

• We replaced the building’s old electricity 
meters with smart electrical meters to 
promote energy efficiency and reduce 
the company’s carbon footprint. 

• We initiated a project to change all 
basement lights from fluorescent tubes 
to LED lights for energy conservation. 

• We installed over 1000 solar panels on the 
rooftop to reduce consumption from the 
electricity grid. The system is not yet 
operational but an assessment is 
underway to activate these solar panels. 

• A computerised building management 
system (BMS), still in its design stage, will 

enable us to monitor and reduce energy 
consumption in the building. 

Recycling and waste management 

• Recycling is done daily in the basement 
where our team separates different 
materials which are then sent to various 
recycling units. The recycling data is 
collected and reported quarterly to the 
Group. 

• We introduced recycling bins throughout 
the building to promote and create 
awareness around recycling. 

• We installed glass boards throughout the 
business to eliminate the use of paper flip 
charts. 

CLIMATE 
CHANGE 
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During the 2020 financial year, OMI contributed 
R825 551 towards the implementation of financial 
education. OMI contracted the Old Mutual Mass 
Foundation Cluster to externally provide its consumer 
education initiatives.

We invested in both face-to-face training and televi-
sion campaigns as part of our consumer education 
from 1 January 2020 to 31 December 2020.

• At least 25% of the funds were spent in rural areas 
across South Africa.

• The beneficiaries of the programme consisted of at 
least 75% black people. 

• We implemented a combination of interactive and 
awareness activities as defined in the standards. 
This included face-to-face training was 
implemented during the first few months before 
the Covid-19 pandemic and further 
implementation of financial literacy was done via 
TV inserts.

• The “On The Money” television programme and the 
Old Mutual tagline were used during the TV 
inserts. All the content was generic, without any 
marketing of Old Mutual products.

FINANCIAL 
WELLBEING

IMAGE
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As a short-term insurance 
organisation, OMI is accustomed to 
responding to emergency 
situations that need urgent action. 
We often respond to, and have 
preventative measures in place to 
avoid or minimise the 
consequences of disasters or crises. 
This year, we joined several 
initiatives to counteract the 
consequences of the riots and 
looting in July 2021. 

We also responded to the oxygen 
needs of the elderly in an old-age 
home whose funding had suddenly 
dropped due to Covid-19, and we 
assisted Agri Free State with diesel 
trailers to fuel the trucks, which deal 
with the fires that had a 
devastating effect on the 
agricultural economy of SA. 

Response to businesses affected 
by looting 

•  OMI has pledged R10 million 
towards co-ordinating efforts to 
rebuild SMEs in affected areas, 
following the large-scale 
devastation violent unrest in June 
2021. 

•  OMI has prioritised 
looting-related claims to get 
businesses operational, secure 
jobs and enable businesses to 
continue participating in the 
economy. Commitments were 
made to settle or make interim 
payments within three weeks for 
80% of the looting-related claims 
that we were mandated to 
handle on behalf of the 

state-owned Sasria. Plans were 
also made to prioritise the 
assessment of all specified cars 
and trucks covered under the 
SASRIA extension. 

•  A 30% premium reduction will 
also be applied to specific SME 
customers that are affected. 

OMI partnered with First Assist in 
the “Rebuild and Clean-up our 
Communities” campaign, providing 
fuel to service providers in Gauteng 
and KZN, along with rollbacks and 
other infrastructure to assist in the 
monumental task of cleaning and 
re-building affected communities. 
Some of the funds were used to 
procure essential products to make 
up 100 care packages that the Gift 
of the Givers distributed to those 
that needed it most.

Oxygen concentrators

OMI donated to the Viljoenskroon 
Sentrum vir Bejaardes when the 
home which had experienced a 
sudden drop in financial support 
due to the Covid-19 pandemic. This 
meant they could no longer afford 
the cost of replenishing the 
much-needed oxygen tanks for the 
vulnerable in their care. Thanks to 
OMI, oxygen concentrators provide 
a continuous supply.

Veldfires

Veldfires cause major damage 
during the dry winter months every 
year, and in 2020, fires destroyed 
over 100 000 hectares of farmland 

and 2 000 head of livestock. 
Agriculture is a pillar of the South 
African economy and a major 
employer. It is also a strategic asset for 
the country, as food security plays a 
central role in social stability. 

While fighting veldfires, firefighters 
regularly run out of diesel, so to help 
combat the devastating damage that 
the veldfires caused in 2020, OMI 
provided ten diesel tank trailers to help 
fight these and similar fires. These 
trailers are equipped with pumps, fire 
meters, aluminium nozzles, diesel 
filters, fire extinguishers, and spare 
wheels and. will give firefighters easy 
access to diesel to help stop the fires 
from becoming unmanageable. 

The trailers, worth more than R300 
000, were towed from Johannesburg 
to Bloemfontein by OMI employees 
with their own 4X4 vehicles.

The trailers were handed over to Agri 
Free State (with 1000 litres of diesel in 
each tank) to distribute to strategically 
located points in the most fire-prone 
areas of the Free State. 

OMI PROVIDED FUEL 
TO SERVICE 
PROVIDERS IN KZN 
AND GAUTENG FOR 
FIRST ASSIST’S 
“REBUILD AND 
CLEAN UP OUR 
COMMUNITIES” 
CAMPAIGN."

EMERGENCY 
RESPONSE

OMI also donated R50 000 to the 
Volunteer Wildfire Services to help 
sustain their Newlands, South 
Peninsula, Stellenbosch and 
Helderberg bases. Funding is used 
to maintain and refuel vehicles, for 
training and to acquire the neces-
sary equipment. 

“All members of the VWS are 
unpaid volunteers, who offer their 
free time outside of their day jobs to 
train for six months a year, carry out 
standby duty, offer logistical 
support and fight wildfires during 
fire season. This financial support, 
ensures that our volunteers can 
approach their duties on the fire 
line, and in the control centre, 
well-fed, properly protected, and, 
perhaps most importantly, motivat-
ed by the support that individuals 
like you have shown.”

Michael Jessop, VWS
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Employment Equity 

Old Mutual Insure recognises the 
importance of diversity in the 
workplace and is committed to 
shaping an organisational culture 
that promotes inclusivity. Our 
Employment Equity (EE) 
Committee is a consultation forum 
where employer and employee 
representatives regularly consult on 
employment equity matters. 

We are currently re-contracting our 
next set of targets and plans with 
the Department of Labour for the 
period 2022 to 2024. Our intention is 
to mirror the principles and ethos of 
the newly established EE 
Committee in our contracting with 
the Department of Labour. 

The committee will run for up to 
three years. Nominations for 
participation on the committee 
were open for two weeks, with all 
OMI employees having the 
opportunity to vote. The new EE 
committee is now in the process of 
appointing a chairperson and 
vice-chairperson. 

Diversity and Inclusion 

Our diversity and inclusion (D&I) 
progamme is arguably our biggest 

assets and successfully supports one 
of our core values. As an 
organisation, we want to embrace 
different views and experiences, 
own a culture where all feel they 
belong, and champion gender 
rights and equality. Therefore, we 
implemented  the following exciting 
initiatives in June 2021 :
 
• created awareness around the 

power of D&I as a core value via 
two ICAS webinars. 

• Held a launch event for the 
LGBTQIA+ ERG via the Microsoft 
Teams platform. 

• A member of the LGBTQIA+ 
community presented a talk 
during Garth’s Connect session. 

DIVERSITY

AND

INCLUSION

AS PART OF OUR DIVERSITY AND 
INCLUSION PROGRAMME, VARIOUS 
RELATED ACTIVITIES HAVE HELPED 
OMI EMPLOYEES CELEBRATE THE 
BEAUTY AND STRENGTH OF WOMEN.”

OUR DIVERSITY AND 
INCLUSION PROGRAMME 
IS ARGUABLY OUR 
BIGGEST ASSET.”

Women’s Month Celebration

As part of our D&I programme, 
various related activities have 
helped OMI employees celebrate 
the beauty and strength of 
women. The themes for Women’s 
Month were: Thrive, inspire, 
motivate, and uplift. These themes 
were discussed during weekly 
conversations with experts in 
August 2021.

Insuring Employee Wellness

During October 2021, OMI hosted an 
all-encompassing, holistic Insuring 
Employee Wellness conference to 
create awareness, motivation and 
inspiration among employees and 
to help them focus on their 
emotional, physical and financial 
wellbeing. 

This virtual conference created 
awareness around a healthy 
work-life balance, while also 
unpacking nutritional health and 
environmental wellness.

Topics included identifying our inner 
purpose and finding true personal 
fulfilment, with an internationally 
renowned keynote speaker talking 
about applying neuroscience 
principles for a happier mindset. 
These skills can be applied at home 
or at work to create a happy and 
healthy workplace for all. 
 

30 31



Employment Equity 

Old Mutual Insure recognises the 
importance of diversity in the 
workplace and is committed to 
shaping an organisational culture 
that promotes inclusivity. Our 
Employment Equity (EE) 
Committee is a consultation forum 
where employer and employee 
representatives regularly consult on 
employment equity matters. 

We are currently re-contracting our 
next set of targets and plans with 
the Department of Labour for the 
period 2022 to 2024. Our intention is 
to mirror the principles and ethos of 
the newly established EE 
Committee in our contracting with 
the Department of Labour. 

The committee will run for up to 
three years. Nominations for 
participation on the committee 
were open for two weeks, with all 
OMI employees having the 
opportunity to vote. The new EE 
committee is now in the process of 
appointing a chairperson and 
vice-chairperson. 

Diversity and Inclusion 

Our diversity and inclusion (D&I) 
progamme is arguably our biggest 

assets and successfully supports one 
of our core values. As an 
organisation, we want to embrace 
different views and experiences, 
own a culture where all feel they 
belong, and champion gender 
rights and equality. Therefore, we 
implemented  the following exciting 
initiatives in June 2021 :
 
• created awareness around the 

power of D&I as a core value via 
two ICAS webinars. 

• Held a launch event for the 
LGBTQIA+ ERG via the Microsoft 
Teams platform. 

• A member of the LGBTQIA+ 
community presented a talk 
during Garth’s Connect session. 

DIVERSITY

AND

INCLUSION

AS PART OF OUR DIVERSITY AND 
INCLUSION PROGRAMME, VARIOUS 
RELATED ACTIVITIES HAVE HELPED 
OMI EMPLOYEES CELEBRATE THE 
BEAUTY AND STRENGTH OF WOMEN.”

OUR DIVERSITY AND 
INCLUSION PROGRAMME 
IS ARGUABLY OUR 
BIGGEST ASSET.”

Women’s Month Celebration

As part of our D&I programme, 
various related activities have 
helped OMI employees celebrate 
the beauty and strength of 
women. The themes for Women’s 
Month were: Thrive, inspire, 
motivate, and uplift. These themes 
were discussed during weekly 
conversations with experts in 
August 2021.

Insuring Employee Wellness

During October 2021, OMI hosted an 
all-encompassing, holistic Insuring 
Employee Wellness conference to 
create awareness, motivation and 
inspiration among employees and 
to help them focus on their 
emotional, physical and financial 
wellbeing. 

This virtual conference created 
awareness around a healthy 
work-life balance, while also 
unpacking nutritional health and 
environmental wellness.

Topics included identifying our inner 
purpose and finding true personal 
fulfilment, with an internationally 
renowned keynote speaker talking 
about applying neuroscience 
principles for a happier mindset. 
These skills can be applied at home 
or at work to create a happy and 
healthy workplace for all. 
 

30 31



PARTNERS

32 33



PARTNERS

32 33



AT UBUNTU, WE STRIVE TO PREPARE 
STUDENTS FOR UNIVERSITY BY 
PROVIDING A RANGE OF INTENSIVE 
ACADEMIC INTERVENTIONS.”

UBUNTU
PATHWAYS

Our partnership with OMI has played a role 

in enhancing the economic participation of 

black South African youth.”

Children in many schools in 
Gqeberha face an 
under-resourced, over-crowded 
system. Sadly, it has been 
estimated that many gain only 
half a year’s curriculum for each 
year they are in school, and thus 
they fall behind one grade level 
every two years. As a result, almost 
40% do not graduate from high 
school. Due to their subsequent 
lack of skills, the vast majority of 
Gqeberha’s youth face of financial 
instability, with unemployment 
rates as high as 80% in townships. 

Fortunately, between 2019 and 
2021, the Ubuntu Pathways Job 
Skills Training (JST) Programme 
prepared hundreds of young 
people for the workforce through 
professional workshops and 
workplace-specific vocational 
training. The JST programme 
specifically targets out-of-school 
youth aged 18 to 25, in the 
townships of Gqeberha.

This was made possible through 
our partnership with them in the 
form of an annual grant of 
R1 million.

“This funding has had a 
tremendous impact on our ability 
to actualise community-wide 
change through our JST 
Programme, as it provides much- 
needed job skills training and job 
opportunities for unemployed 
youth” says Tarryn Mthimkhulu, the 
Managing Director of Ubuntu 
Pathways. 

“At Ubuntu, we strive to prepare 
students for university by providing 
a range of intensive academic 
interventions from early childhood 
through adolescence,” explains 
Mthimkhulu. “However, many 
students find Ubuntu after they are 
already too far behind to feasibly 
attend university. 

Our JST programme helps these 
young people to break the cycle of 
unemployment. It gives them the 
tools to achieve healthy, f inancially 
stable lives. We offer them 
specialised vocational training so 
that they may build the skills and 
professionalism needed to enter 
the economy. We partner with 
companies in our area to identify 
demand. We then train young 

people to fill the specific positions 
that are needed. For example, we 
train them to become cashiers, 
receptionists or kitchen staff,” says 
Mthimkhulu.

In addition, Ubuntu Pathways 
continues to cultivate their 
employment pipeline and place 
most of the youth in their 
programme in rewarding 
employment opportunities. 

“Following placement, we offer a 
spectrum of wraparound support, 
including health and counselling 
services as well as access to a 
supportive alumni community. 
With the support from OMI, we are 
setting the new global standard for 
vocational training in 
disadvantaged communities.”

Ubuntu Pathways and Old Mutual 
Limited have had a long-standing 
relationship of over 20 years. 

“A few years ago, we were 
introduced to the OMI team who 
took a keen interest in our work. 
They frequently visited the Ubuntu 
campus frequently, where they 

saw our work in action, met our 
team, and spoke with beneficiaries. 
Through these visits we have 
crafted this key partnership.

”With this grant from OMI, we were 
able to reach almost 200 young 
people with job training and 
placement opportunities each year. 
We also indirectly reached 
thousands of community members 
through this programme, as many 
JST candidates become the sole 
breadwinners for their families. Our 
students become pioneers in their 
families and community, paving 
the way for employment and 
stability for their caregivers, 
siblings, children, and peers.

“Our partnership with OMI has 
played a role in enhancing the 
economic participation of black 
South African youth.”
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Old Mutual Insure and Reach for a 
Dream joined hands to create a 
joyful space for children with 
life-threatening illnesses. 

These children  go through a lot – 
even more so when they are in 
hospital for treatment or when they 
need full-time care at a children’s 
hospice. Making their journey just a 
little lighter has always been the 
mandate of the Reach for a Dream 
Foundation.  

“Hospitals focus on children’s health 
and getting them well – that is their 
job, but we want to bring them joy,” 
explains Julia Sotirianakos, the CEO 
of Reach for a Dream. “One way of 
doing this is through our Dream 
Rooms, which are  joyful spaces 
where kids can relax, play games, 
listen to music, and enjoy 
themselves.”

So far, Reach for a Dream has 
opened 30 Dream Rooms, in various 
hospitals and hospices across the 
country, including at Chris Hani 
Baragwanath Hospital, Charlotte 
Maxeke Hospital, Steve Biko 
Academic Hospital, and The Red 
Cross War Memorial Children’s 
Hospital in Cape Town.

Thanks to the partnership between 
OMI and the Reach for a Dream 
Foundation, a Dream Room at the 
Lambano Sanctuary, a children’s 
hospice in Germiston, will soon be 
added to this list.

“Through this partnership with Old 
Mutual Insure, we were able to 
launch the In Good Company coffee 
table book, the proceeds of which 
will be used to complete this new 
Dream Room,” says Sotirianakos. 
”The singer, J’Something, also got 
on board and, will play a role in 
conceptualising our vision for the 
Lambano Sanctuary Dream Room. 

“The theme of the room will be music 
and instruments, and will highlight 
the healing effect of music, while 
including other outlets for entertain-
ment such as gaming, toys, robotics, 
and coding. In the outside area, we 
will create a space that young 
children will enjoy, with jungle gyms 
and trampolines.”

In Good Company is the brainchild of 
visual artist and portrait photogra-
pher, Marc Gregory. The book 
celebrates and features 32 South 
African icons, including sport stars, 
musicians, fashion designers, and 
actors, in a visually inspiring way. 

It is the perfect addition to any coffee 
table, showcasing the greatness of 
South Africans through beautiful and 
inspiring, artistic photography.
Through the sale of this book, Reach 
for a Dream was able to raise the full 
R500 000 for creating the Lambano 
Sanctuary Dream Room.
 
“We are really excited to be able to 
create an oasis for these kids whose 
lives mainly consist of medical 
treatments. It also gives their parents 
peace of mind, knowing that the 
children have access to a space that 
brings them joy.”

“From the start, it has been a joy to 
work with Old Mutual Insure. They 
took our project straight to heart, 
remained enthusiastic and profes-
sional throughout this journey, and 
gave us the means to complete this 
amazing project to bless the children 
in Lambano Sanctuary.’

FROM THE 
START IT HAS 
BEEN A JOY TO 
WORK WITH 
OLD MUTUAL 
INSURE.”

HOSPITALS 
FOCUS ON 
CHILDREN'S 
HEALTH AND 
GETTING THEM 
WELL, BUT WE 
WANT TO BRRING 
THEM JOY.”
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NELSON

MANDELA

CHILDREN’S FUND

Every year we celebrate Mandela Day, 
and this year, on World Literacy Day, 
Old Mutual Insure partnered with the 
Nelson Mandela Children’s Fund to 
donate 135 school desks (MiDesks) to 
boost early childhood literacy skills 
among youngsters – a cause that was 
close to Nelson Mandela’s heart.

The MiDesks were donated to Grade 1 
and Grade 2 learners children from 
Nthebe Primary School in Saulspoort, 
North West.

This donation is one of six donations 
that aim to improve the health and 
development of 400 children from 
schools in the North West and 
Eastern Cape, identified by the 
Nelson Mandela Children’s Fund as 
part of their Child Survival, Develop-
ment and Thriving programme.

The donation of 135 MiDesks went to 
Grade 1 and Grade 2 children from 

Nthebe Primary School in Saulspoort 
in North West Province. MiDesk 
Global is a proudly South African 
innovation that provides innovative, 
portable desks to underprivileged 
children who attend schools that do 
not have desks. 

Their sturdy portable desk and chair 
can be wheeled to and from school 
and has a solar light and USB 
charging portal attached to it. This 
means it can also, provide light after 
hours. 

“We want to thank Old Mutual Insure 
for leading the way for corporates in 
answering the call in our current 
campaign to Serve Like Madiba and 
Give Like They’re Yours.”

CEO of the Nelson Mandela 
Children’s Fund, Konehali Gugushe

EVERYONE CAN RISE 
ABOVE THEIR 
CIRCUMSTANCES AND 
ACHIEVE SUCCESS IF 
THEY ARE DEDICATED 
TO AND PASSIONATE 
ABOUT WHAT THEY 
DO.”
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OLD MUTUAL INSURE 
SPENT OVER 
R10 MILLION ON 
RESPONSIBLE BUSINESS 
INITIATIVES AND 
PROGRAMMES IN 2020.

RESPONSIBLE
BUSINESS
FUNDING

42 43

R3 451 219.85  R1 650 000.00 

 R851 484.00 

R3 902 922.48 

 R825 000.00 

SUPPLIER
DEVELOPMENT

ENTERPRISE
DEVELOPMENT

BLACK
BROKERS

SOCIO-ECONOMIC
DEVELOPMENT

CONSUMER
EDUCATION
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Old Mutual Insure
Wanooka Place, St 
Andrews Road, 
Parktown, 2193

CONTACTS

oldmutual.co.za/about/old-mutual-insure/
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