


In this issue, we hear from CEOs and uncover 
their personal involvement in the CSI of their 
companies. What motivates them? Where do 
their priorities lie and what, in their opinion, 
should business leaders be most concerned 
about in our current social, educational and 
economic milieu?

We also hear from a variety of development 
experts in the fields of:

• education,
• humanitarian support and disaster relief 
• the green economy and
• the impact of a rising cohort of           

‘social entrepreneurs’.

AND THEIR CSI
CEOs



The last two years have pushed corporate giving 
into the mainstream, with many people now hyper-
aware of what businesses have and have not done 
– and what they ought to do  –  to solve long-term 
societal issues. 

Research shows that South Africans perceive a 
number of organisations as having been inactive 
and uninvolved through the pandemic. These 
perceptions are not always correct. Covid-19 placed 
many CEOs under enormous pressure, as they 
struggled to keep companies afloat while also 
responding appropriately to the needs around them. 
The reality is that although many CEOs may have 
been personally sympathetic and even active, their 
role is not widely known. 

This issue of CSI Matter magazine therefore shines 
the spotlight on CEOs – their thinking, their actions, 
their recommendations for the future.   

It will also feature the contributions of many partners 
to the Covid-19 relief effort and to CSI in general - 
we’ll hear from Old Mutual, Vodacom, Old Mutual 
Insure, the Road Accident Fund and many more. 
We’ll be showcasing what each company has done, 
and how having a caring CEO at the helm has 
shaped company culture and contributions. We’ll 
look especially at work undertaken in education, 
humanitarian relief and the green economy. In doing 
so, we hope to steer public sentiment towards the 
good that companies have done while extracting 
important insights and leadership principles to inspire 
others in the private sector. 

This issue will be headlined by the longest-serving 
family in corporate giving and social involvement – 
the Raymond and Wendy Ackerman Foundation. 

ABOUT

THIS ISSUE



Education 
The education system of South Africa has been well 
and truly shaken. It is now a case of all hands on 
deck as we rise to the challenge of fixing a system 
that has been broken for so long, and is in need of 
comprehensive remedial action. 

Many corporates are involved, but few of us have 
a sense of who is doing what, where the gaps are, 
and what we ought to focus on. How will we make 
sure that in the next five years we begin to make 
appreciable differences to our broken system?

Humanitarian and disaster support
Many organisations have begun to explore aspects 
of humanitarian support apart from food parcels. 
We’ll look at disaster response and relief along with 
longer-term forms of humanitarian assistance – as 
relevant as ever as we enter a world much affected 
by global instability and rising food prices. 

The green economy
While the Covid-19 pandemic has raged, a longer-
term pandemic has been fomenting on our doorstep 
in the form of environmental degradation and climate 
change. We’ll take a look at corporate efforts to 
address either of these major issues which are so 
inextricably linked with poverty.  We’ll showcase 
some truly innovative corporate work in this area, 
to inspire and guide others who wish to go beyond 
corporate greenwashing! 

Particular FOCUS
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As mentioned, the last two years have witnessed a 
significant shift in CSI. Society and companies are 
more inextricably linked than ever, so that it is not 
enough just to do the work – you have to show that 
you are doing the work. 

People are more interested in ever in what your 
company is doing, and why, and among whom.  
Keeping quiet is really not an option.

By partnering with this issue feature you will be 
achieving the following:  

1. Showcase your company and CEO’s involvement 
in the relief effort of the last two years, in light of 
the pandemic and the KZN looting;

2. Position your CEO and organisation as a leader in 
your sector and among your peers;

3. Appear alongside a new age of pioneers in the 
fields of education, humanitarian support and the 
green economy;

4. Expose your vision and innovative ideas to the 
rest of the corporate world, and attract the 
attention of partners who share your vision and 
are best equipped to carry it out; 

5. The issue will be featured on all our social media 
platforms;

6. Be profiled on the CSRNEWS newsletter, 
reaching over 1700 active CSI practitioners, 
managers and enthusiasts.

What’s in it

FOR ME?



Front Cover:     Not For Sale
Half Page:     ZAR22 980
Full Page:     ZAR39 980
Double Page:    ZAR49 980

and

Inside Front Cover:    ZAR79 980
Inside Front DPS:    ZAR99 980
Editor’s Side Page:   ZAR89 980
Inside Back Cover:    ZAR79 980
Back Cover:     ZAR129 980
Advertorial:     ZAR89 980

HEADLINE PARTNER  ZAR499 980

1. Naming rights 
2. CEO or CSI Manager foreword 
3. Plus 12 pages 
4. Logo branding on each page 
5. 1 - 3 minute video of your CEO or CSI division 
6. 12 flights on CSRNEWSSA 
7. 8. Social Media blasts to industry

Contact
Sales Office
Call: +27 (0) 67 664 4425
Email: sales@csrnews.africa
Website:  www.csrnewssa.co.za 
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